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Campaign Background

• Global demand for long-duration energy storage (LDES) solutions 
continue to grow

• Vanadium flow batteries are a suitable energy storage solution capable 
of long duration, utility scale storage

• Although China has driven most of the growth in VFBs so far, other 
regions are now recognizing the advantages of VFB energy storage

• Each region/country has different energy storage needs, and the unique 
features of VFBs make them well suited to meet those specific 
requirements
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Campaign Aim

• The aim of the global VFB marketing campaign is to create videos 

that showcase the growing installation base of vanadium flow 

batteries around the world.

• The videos highlight:

• Government renewable energy, energy storage and 

decarbonization policy efforts that supports the growth of 

VFB installations and VFB supply chain development

• Existing VFB installations, VFBs under construction and 

planned VFB projects

• VFB benefits and their unique environmental and safety 

characteristics

• Vanadium demand requirement from VFBs



Campaign Overview

To date, Vanitec has published FOUR regional VFB videos.
They are available to view on the organization’s website and social media 
platforms

1. China 2. Australia



Campaign Overview cont.

4. Europe 3. India



Latest video showcase – Europe



What’s still to come 

• Building on the success of the four regional VFB videos, Vanitec and 
Lifa Communications are currently working on the fifth and latest 
regional VFB video.

• This video will spotlight the potential of VFB deployments in the 
United States.

• The video will be delivered this summer



Other ESC marketing efforts 

• In the first half of 2026, Vanitec continued to provide a platform for industry 
engagement and market visibility by sharing exciting battery-related and 
energy storage related news through its social media platforms

• Some of news that Vanitec actively promoted highlighted major vanadium 
flow battery projects, technology advancements, manufacturing growth, 
supply chain developments, and emerging opportunities in long-duration 
energy storage

• The key message that Vanitec emphasised throughout H1 2026 was that 
vanadium flow batteries are moving from demonstration projects toward 
large-scale commercial deployment, driven by demand for safe, long-life, and 
long-duration energy storage solutions

• Vanitec also used its social media platforms to amplify the reach of the 
regional VFB video series, increasing awareness of market developments and 
opportunities across these key geographies.







Other ESC marketing efforts cont. 

• For the remainder of 2026, Lifa Communications will focus Vanitec's 
Energy Storage Committee marketing efforts on showcasing the diverse 
and growing range of VFB applications. 

• Key use cases to be highlighted include:

• Grid Energy Storage 

• Data Centre Integration

• Renewable Energy Integration

• Industrial and Commercial Backup Power

• Microgrids and Remote Power Systems 

• Peak Shaving and Load Shifting 

• EV Charging Infrastructure Support 

• Utility-Scale Energy Arbitrage

• Through this campaign, we will continue to demonstrate the versatility, 
scalability, and long-term value of VFB technology across a broad range 
of energy storage applications.



THANK YOU


